
Relationship strength  (Strong or Moderate)
Confidence  (High or Medium) 

Strong, High   Moderate, High 
Strong, Medium  
Moderate, Medium 

Indicative relationship direction* 
Positive  � (increase in factor will increase value)
Negative � (increase in factor will decrease in value)
*   These general relationships typically apply within the bounds of thresholds

Influence of actions on  
social conditions

Inclusion in Social Value Condition Database
Included
Not Included
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Water licence and  
entitlement management

Urban stormwater and 
pollution management
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wildlife management
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Vegetation  
management
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Odour Litter
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Lighting
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ExtentNative 
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Biodiversity Water Regime
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environment

Amenity 
(Restorative effects and the quality of the sensory experience) 

Experiences: Escape, Naturalness and Safety

Social Value – AMENITY


